
Living experiences of 
drug marketing



Living experience is direct experience 
of living with a drug problem. This may 
include people who are currently 
using drugs and/or people who are 
accessing Medication Assisted 
Treatment or other forms of 
treatment and support



Living experience 
engagement programme
5 year National programme commenced in 2021​, 
funded by Scottish Government

Regional groups which provide safe spaces for those 
with living experience to discuss what matters to them 
and express their views on the issues affecting their 
treatment and support​.

• 12 groups across Scotland with 120+ attendees​ 
meeting weekly-Highland group in Inverness

• Harm reduction education via training and support 
to access drug checking

• National network-informing national policy, 
practice and research

• Sustainability and autonomy- constitution, 
vocational qualifications and mentoring

• Coming soon- a peer magazine…





Drug trends
• Crack cocaine, street benzodiazepines and 

Pregabalin are the most commonly used 
substances by group members 

• Around 70% of regular attendees reporting 
using cocaine or crack

• Poor quality heroin, very few group members 
use

• Reports of poorer quality cocaine, suspicions of 
adulteration 

• Group members report all drugs are readily 
available

• County lines- reports of supply from Liverpool, 
Manchester, East Midlands and London



Social media/apps 
• Platforms such as Snapchat, TikTok, 

Instagram, Facebook

• Messaging platforms including Telegram, 
What’s App,  Signal

• Multiple platforms may be used or used in 
combination with phone lines 

• Many groups operate as invitation only

• Accounts update regularly, handles may be 
reused



marketing
• The same marketing strategies apply! 

Deals/offers, home delivery service, advertising, 
reviews, exclusive access

• Menus with pricing sent out contacts

• Contact by message or phone line, arrange door 
to door or meeting point drop off

• Examples of unsolicited messaging via socials

• Phone line handlers and drivers replaced quickly



It’s Never Been 
a Better Time 
to Buy Drugs 
on Telegram

(VICE, 2023)

https://www.vice.com/en/article/cocaine-prices-telegram/
https://www.vice.com/en/article/cocaine-prices-telegram/
https://www.vice.com/en/article/cocaine-prices-telegram/
https://www.vice.com/en/article/cocaine-prices-telegram/






telegram
• Main platform used locally

• Invite only channels

• Focus on user privacy: end-to-end encrypted 
messaging, notifies if screenshots taken

• Single vendor and multi vendor groups

• Cash on delivery locally or some remote 
purchase via cryptocurrencies

• Postal vendors use Royal Mail, vacuum sealed 
packaging

How The British Telegram Drug Market Works – 
TalkingDrugs (Crane, 2024)

https://www.talkingdrugs.org/how-the-british-telegram-drug-market-works/
https://www.talkingdrugs.org/how-the-british-telegram-drug-market-works/
https://www.talkingdrugs.org/how-the-british-telegram-drug-market-works/


opportunities
Some vendors and members on channels share safety 
information on things like dosage, purities or testing 
data

What more can be done to:

• engage on these platforms with a harm reduction 
approach?

• to promote treatment and support?



SDF Glasgow Office
91 Mitchell Street
Glasgow G1 3LN

www.sdf.org.uk

www.sdftraining.org.uk

www.scottishdrugservices.com

www.needleexchange.scot

SDF Website
www.sdf.org.uk

SDF training and e-Learning
www.sdftraining.org.uk

Find a drug service near you 
www.scottishdrugservices.com

Find a needle exchange near you 
www.needleexchange.scot

E: enquiries@sdf.org.uk
T: 0141 221 1175

Katy@sdf.org.uk

http://www.sdf.org.uk/
http://www.sdftraining.org.uk/
http://www.scottishdrugservices.com/
http://www.needleexchange.scot/
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